PRESS RELEASE

6 June 2016: Navigating complex global rules for soft drinks
Leatherhead Food Research is addressing uncertainty over challenging global regulations for soft
drinks and fruit juices with a bespoke industry guide.

The aim of the Global Regulatory Guide on Soft Drinks and Fruit Juices is to help manufacturers and
retailers make sense of the complex regulatory environment and enhance their response to it.
Requirements can vary significantly between countries and much of the legislative information is held in
multiple documents issued by various authorities in native language only. Leatherhead’s multilingual
Regulatory Services Department has extracted and translated pertinent details to compile the single
source guide.
“Many soft drinks manufacturers and retailers that we speak to are looking to expand quickly into new
geographies,” says Tony Hines, VP Global Regulatory Services at Leatherhead. “In order to achieve
this, it is vital that they have a good grasp of relevant local legislation and regulation. The sector is
under immense pressure and this has been exacerbated by the responses of some governments to
issues surrounding health and added sugar. Our new guide spotlights issues that they need to be
aware of to help ensure compliance.”

The publication covers regulations that govern soft drink and fruit juice production and marketing in
more than 50 countries. It encompasses composition and labelling requirements as well as rules
surrounding additives and flavourings. The guide can be used to highlight discrepancies between
territories. For instance, since April 2015 fruit juices sold in the EU cannot contain added sugars, yet
safe and suitable dry nutritive carbohydrate sweeteners are allowable in the US. The guide answers the
needs of a broad spectrum of food industry professionals; from food technologists and product
development specialists to regulatory affairs experts and exporters.

Access the report here: https://www.leatherheadfood.com/global-regulatory-guide-soft-drinks-and-fruitjuices.
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Notes to editors:
About Leatherhead Food Research
Founded in 1919, Leatherhead Food Research has been a trusted partner to the food industry for
nearly a century, offering an unparalleled breadth and depth of experience to help food and beverage
companies, large and small, innovate and succeed. Covering the full product lifecycle, services range
from offerings such as consumer insight, sensory testing and ground-breaking ingredient and product
innovation to expert advisory work around food safety and global industry regulations. Leatherhead also
operates an internationally recognised membership programme which represents a who’s who of the
food and drinks industry. Alongside Member support and project work, Leatherhead’s industry
professionals deliver cutting-edge research in areas that stimulate long term commercial benefit and
growth for the food and drink industry.
Leatherhead Food Research is the trading name of Leatherhead Research Limited, a Science Group
(AIM:SAG) company. Science Group provides independent advisory and leading-edge product
development services focused on the Group’s in-depth science and technology capability. It has six
offices globally, two dedicated, UK-based R&D innovation centres and more than 350 employees. Other
Science Group companies include Oakland Innovation, Sagentia and OTM Consulting.
www.leatherheadfood.com
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