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Stop making us feel guilty!

Consumers call for manufacturers to take more responsibility in the war on plastic

We all know plastic is a growing concern. As more
companies make eco-friendly pledges, such as
signing up to the UK Plastics Pact, we wanted to
know what consumers think about this issue. Are
consumers actively looking for products packaged
with less plastic”

Leatherhead Food Research conducted a quantitative
survey with UK consumers to understand people’s
attitudes towards plastics, recycling and more
sustainable forms of packaging.
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