
 

 

LEATHERHEAD INVESTS IN GLOBAL REGULATORY SERVICES 

Price cuts of up to 50% on specialist UK and EU framework services 

Expanding International Advisory Services capability 

26 April 2017: Following a successful year of integration into Science Group plc, Leatherhead Food 

Research, the leading provider of science inspired product innovation and market advisory services to 

the world-wide food & beverage market is demonstrating its long term commitment to its Regulatory 

Advisory Services business.   

2016 saw significant investment in the business, including new world class premises in Epsom; a 

broadening and deepening of innovation and advisory services; significant operational efficiencies; 

and access to a much larger specialist analyst and consultant pool. Science Group’s recently 

released 2016 financial results also affirmed the strong financial recovery of the Leatherhead 

business. 

Reflecting the increased efficiency from the recent investment programme, Leatherhead has now 

announced a new and reconfigured pricing model with up to 50% price cuts in some services and 

geographies. At the same time, the company continues to expand the international breadth of the 

Regulatory Services business reflecting the demand for complex international advisory services. 

“We believe we offer the broadest food & beverage regulatory services in the market, in terms of the 

countries and languages we cover and this has positioned us well in the market,” comments Chris 

Wells, Managing Director, Leatherhead. “We increasingly see that our clients and members are 

looking for a single expert provider for all their regulatory requirements; from advice on UK and EU 

labelling and product formulations through to international advice for those companies with global 

growth aspirations. We believe that our new pricing structure reflects market needs and our 

commitment to ensuring the quality and impact of what we deliver to clients.” 

The regulatory price changes announced are applicable to member and non-member companies and 

are effective immediately.   
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About Leatherhead Food Research 

Leatherhead Food Research provides expertise and support to the global food and drinks sector with 
practical solutions that cover all stages of a product’s life cycle from consumer insight, ingredient 
innovation and sensory testing to food safety consultancy and global regulatory advice. Leatherhead 
operates a membership programme which represents a who’s who of the global food and drinks 
industry. Supporting all members and clients, large or small, Leatherhead provides consultancy and 
advice, as well as training, market news, published reports and bespoke projects. Alongside member 
support and project work, our world-renowned experts deliver cutting-edge research in areas that 
drive long-term commercial benefit for the food and drinks industry.  

 

Leatherhead Food Research is a trading name of Leatherhead Research Ltd, a Science Group 
(AIM:SAG) company. Science Group provides independent advisory and leading-edge product 
development services focused on the Group’s in-depth science and technology capability. It has 
seven offices globally, two dedicated UK-based R&D innovation centres and more than 350 
employees. Other Science Group companies include Oakland Innovation, OTM Consulting and 
Sagentia. 
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